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Tone of voice

Tone of voice

Our transactional document automation
platform delivers unmatched productivity &
accuracy for enterprise businesses. We
automate document processing end to
end, protecting companies from document-
based risk, improving relationships with
business partners, and unlocking strategic
insights to fuel business transformation.

We dream of a future where the collaboration
between Al and humans delivers
unparalleled performance, creativity, and
Innovation.

Brand voice Elevator pitch

Human, inspiring, accessible, precise, trustworthy Unlike other IDP platforms, Rossum automates your entire
transactional document process end to end, from reading and

) answering emails to document approvals.
Target audience J PP

Leagens laaking fermaximum produstivily & erlsiency Our specialized Al handles millions of complex documents, acting

as a cloud platform that connects seamlessly with your business
Our mission partners.
We are obsessed with building Al-first, cloud-native

technologies that enable one person to effortlessly
process one million transactions from start to finish.

We involve humans and technology where they bring the most
business value, for maximum return on automation. Built for real-
world enterprise needs, Rossum continuously adapts and
integrates with your IT system.



Our pillars

Al-first & End-to-end We work
cloud-native automation with you

Benefit from the next generation of Al Orchestrate the transactional process end We involve humans and technology where
technology, trained on the world’s largest to end, from document understanding to they bring the most business value, for
transactional document dataset. workflows & communication, extensions & maximum return on automation.

integrations, and reporting & insights.
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Automate your
transactional
workflows

Al-first, cloud-native platform that will | earn more at
automate your entire transactional document rossum.ai
process end to end.




Invoice
234-1245124-2

GB 29NWBK 11111234 926819 -

7> Remove white spaces from IBAN

% Automateyour R
: GB29NWBK11111234926819

workflows

©

Integrate with your ' . .
downstream system -

Take the burden off systems integrators
with seamless integrations into your downstream ERP.

w or k d\b y.




creating a coh
experience.




Logos

Logo/
Wordmark

Rossum's wordmark is the most
recognizable visual element of our
company, epitomizing our brand's identity.
We've designed four main variants to
ensure legibility across all mediums. These
variants are crafted to adapt seamlessly to
different contexts, preserving the clarity
and impact of our visual signature.

ROSSUM ROSSUM ROSSUM HOMI

ROSSUM



Logos

Wordmark
don’'ts

Ensure the integrity of our wordmark by
maintaining its original design across all
mediums. Avoid any alterations, such as
stretching, changing colors, or applying
unauthorized effects, as these will
compromise its recognizability and
consistency. Preserving the wordmark's
original form is essential to upholding our
brand's identity and ensuring its consistent
representation.

ROSSUM

UM

Do not change the colour of Do not ctreteh and alter
the symbol our 0go in any way

UM

Do not change the cize of Do not vse our logo on busy
pocition of the cymbol backgrounds or patfterne



Symbol

Symbol

Our circle symbol is an abbreviation of our
logo, and represents unity.

It's used in internal communication, social

media cover images, our favicon, etc.,
where space is limited.

ROSSUM



Primary I -

modern, clean, and highly legible design,
perfectly suited to digital-first applications.
Its versatility and clarity make it an
excellent choice for creating a professional
and approachable brand identity, ensuring

ooy s paher, ABCDEFGHIJKLMNOPQRSTUVWXYZ

Inter's geometric and neutral style

Il A Y abcdefghijkimnopqrstuvwxyz
1234567890#&PE%@I?*

A Regular A Semibold A Bold
a Font weight: 400 a Font weight: 600 a Font weight: 700

ROSSUM



Colors

Primary
color palette

Our primary color palette, while
deliberately limited, serves as the
foundation for consistency across our
designs. These core colors act as the
grounding elements that unify our diverse
creations, functioning effectively as accent
colors. This strategic limitation ensures
that our designs maintain a cohesive
identity, allowing for instant recognition
and a strong brand presence. Through
these carefully chosen hues, we establish a
visual language that both distinguishes and
connects our various outputs.

ROSSUM

Sky Blue

H1EGEES

C:88 M:61 Y:0 K:10
Pantone 285 C

Pure White

HFFFFFF

C:00 M:00 Y:00 K:00
Pantone White

Dark Sky Blue
#003D98

C:100 M:74 Y:0 K:40
Pantone 294 C

Black

#OD1117

C:82 M:72 Y:59 K:78
Pantone Black 6 C




Colors

Secondary
color palette

Our secondary color palette enhances our
design options, offering more variety and
flexibility. It works alongside our primary
colors to create a bold and dynamic look,
adding energy and excitement to our
designs. This selection is designed to
connect with our audience on an emotional
level, improving the user experience and
strengthening our brand's identity.

ROSSUM

Aurora Al Purple
#8811E3

Error Red
#E33321

Caution Yellow

#FFC300

Pale Blue
HESFOFF




lconography

lcons

We use Tabler Icons that are a
comprehensive, versatile icon library
crafted for seamless integration into
modern Ul design. Tabler Icons fully
support Figma component color and stroke
overrides, adapting effortlessly to any

style. O Cl %
M o s (=

ROSSUM



Gradients

Image
gradients

We use pre-made abstract gradients
for most of our GTM materials. This
set of gradients is leveraged to show

modernity and fluidity of the Rossum
brand.

ROSSUM



Photography

Photography

lllustrative graphics are used primarily
across our website to display our platform
features. Designed to provide a clear
illustration of a specific feature.

Photographs are secondary images used
oh our website and blog to humanize our
brand and provide eye contact.
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Send email for approval

Invoice #20324

Tax Invoice

GB1323090013
2032407

28.9.2024

-

Ul elements

We use graphically edited Ul to represent real look and
feel of our product in marketing materials. When
showcasing our platform in Ul, we aim to keep the Ul in
1:1 container for easier export into other channels. You
can combine light and dark background if applicable.
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Documents Emails ®

Stable Design

45 M Village

Riverside Devon

e stable

design

2025-04-23

5

@ Add filter

Document name Details

Document I

Due data

: |BAN: DEED 3704 D044 0532 0130 00 Acme corp. -
All @ Reviews 16 Postponed 4 In workflow 4 Rejected Confirmed 4 Exports Deleted 4 s w‘p INVr1 0k57
W, B COME SO i ef Lane
95% Confidence g Gaidblmtio au gt
r . 33 alculating due date
® Add filter Clear filters 3 E
Invaice number Billed to Ship to
O Status Document name Details Document ID Due date Received at #AB2324-01 Dairy Products Ltd Dairy Products Ltd s
Harbour Howse 12 o
Invoice date Marine Parade, Daver CT}
C 01 Aug, 2025 +44 7911 123458 *44 79N 123471
|:] ® To review Invoice_2225.pdf & Lo ¢ ] 185629 19/03/2024 23/07/2022 : %
Terms IBAN
|:] @ To review Payment_231.pdf & O o] 374816 07/08/2025 23/07/2022 H aTy Order Coda Description Unit Price Aindund Net 30 GB29 NWBK 11111 2349 26819
01 Ta01 SheetCam THG €10.509.57 £10,509.57
|:] ® To review Report_011.pdf ) O B 926473 12/01/2023 23/07/2022 i TN T ot 10508.57 e = e
: VAT @17.65%  €1.839.17
[0 eToreview  Supplier 9332.pdf DE90 507382 25/06/2026 23/07/2022 ; GB1323090013 SN T Wpes  300E
Tetal £12,348,74 Creme Fraiche Entiere Epaisse 15% Mal.Gr.
2032407 Country of Origin: France
|:] ® Confirmed Order_7541.pdf )} SO ] 618934 03/11/2024 23/07/2022 : Ship Date; Aug 10, 2025
- 28.9.2024
SKU-649292 20 pes
O » Deleted Order_7541.pdf o B 234159 30/08/2023 23/07/2022 H Créme Fraiche Entiere Epaisse 30% Mat.Gr.
Country of Origin: France
Ship Date; Aug 10, 2025
D ® Rejected Purchase_1251 Gh O B 123952 23/07/2022 23/07/2022 :
Subtatal 120.00 £ . :
Transaction posted Supplier created
- A Tax (20%) 2400 €
D # Rejected Tax_document.pdf - RO ] 124539 25/06/2026 23/07/2022 : Pl it thanks (gl 10 987800 LSBT
Total 148.00 £ w
For quesstions please contact us at accounting@imteligentsystemscom or call 972-312-5338
CUSTOMER AGREES TO PAY SUCH ATTORNEYS' FEES AND/OR COSTS AS ARE ACTUALLY INCURRED
IN THE COLLECTION OF PAST DUE INVOICES WHETHER OR NOT SUIT IS INSTITUTED.
workday.
) Master data updated Supplier created
Tax Invoice A
O i cme corp. INV-057 "
HINV1B4 382 P — 7214 ot o Boltshift Rechnungsstellung #1264
accounting@acmacorp. com Tallahaszee, FL o
mvoice To; Defiver To GP2-i0-5338 TAX ID 752753725
Drivey Atead Dirivey Ahead
{I;!Ir:_']'—; Rt |~;-\ Zahibar €6,600.00 An
London Falligkeitsdatums Acme GmbH BOLTshift GmbH
TZI008 100W Billed to Invaice number 15/08/2025
1 Echomoon Corp #AB2324-01 F um
9571 South Meridian Blvd.
T Inglewood, CO 80155 Invoice date Tarms
o 01 Aug, 2025 Net 30 |
Salas Order :
#04964734 Supplie Boltshift GmbH
: Fax Pnons MNet30
FASTFIX Ltd 1312004 | 54830 44 1293 854250 Robaoter-Autematisierungsso
R— . GHI Bank
Code Linit Quinl ity BiO Price Total [ex) LEISTUNGEN
E=l 43 o 12.00 134400 ITEM DETAIL PRICE EACH AMOUNT Beratung und Schulung 1?:1‘1
0 12 01 GETH0 E-TE-TIP " | Derived HS code 13 Wartung und Suppert 1 £3,000.00 £3,000.00 2 = =
= . E-TIP- ACOUSTIC TUBE EARPIECE TIPS |te|T| ID Quantlty P]’|Ce per unit
TENSIGNAL P-1 Summe €6,000.00
o . a TENWOOD -032 30 SIGNAL P-1 TENWOOD 2-WIRE 8518.30.00 Stousm HO%) £B00.00
SURVEILLAMCE TYPE HEAD-SET " i F
Telecom. equipment AA E74 ch 42 32 OO
Gesamtbetrag (EUR) €6,600.00

Item 1D i Quantity Price per unit

42 32

ADFE7456 30

32.00

32.00

ADFE7457

ADFE7457 20 32.00
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Invoice
234-1245124-2

|

GB 29NWBK 11111234 926819 -

7 Remove white spaces from IBAN

7 IBAN generated

GB29NWBK11111234926819

| ) Documents processed in last hour: 473

€® Review documents

PR e ol F Py el
V the condition that calls one o

Then

P |

(0

’[':} If the Document ID has more
than 5 alphanumer
ters, the automation will
be blocked.

Define what happens when the condition above passes.

4 Stop document automation

Document ID (document_icl)

® I(?_h?nge field visibility )

Visibie Field 1 (field_1) Field 2 (field_2)

Aurora Al comparison

10x

Speed of learning

@ Rossum Aurora @ Previous Al generation

Purple gradient ic
uced primarily for
Aurora AL actione

() Identified document

e stable
design

(v) 95% Confidence

-~ Enriching data

e

72 Remove white spaces from IBAN

72 IBAN generated

(4

DE893704004405320130 00

Description Unit Price

SheetCam TNG €10.509.57

Amount

€10,509.57

€10,509.57

€1.839.07

€12.348.74

4 Email generated & sent

ht) of €12,348.74

1er amount.

7, Translate invoice into English

Z, JAP - ENG

O4fw ~EEHEY 7 bz 7 =
Robotic process automation .
I Ofy FEEEY 7 F2T $3,000.00

s#=RE TIVERAT 2T H—ER
01 Aug, 2024

AXYNTr 2 IEEU -2 1 $1,500.00
EREES AVTFFUABEUYHR—
INV-057

HHMAR

15 Aug, 2024 BiteiE

JJ.IE+ - -
: (“) Verified prices
g ( (10%)

AR oo

IVEt
$3,000.00
$3,000.00

$1,500.00
£1,500.00

$9,000.00

$900.00




Data visualizations

Line item Qty. Unit Price Total
Sticky notes 100 6.50 650.0

Data visuals

Data becomes powerful when it's easy to
understand. Our visualizations transform
complex information into clear, insights,

*

Q.

Governmental portal

Acc. # Description  Acc. type — enabling better decision-making at every
— level.
B — — -_ d Automation Rate Th h intuitive desi q o |
Acc. # Descriptions Acc. type = :& (o) PO S s, R MRS,
— - . —_— - V4 *
6100 Office supplies Expense = 95.3 /O and customizable formats, our approach to
data visualization ensures that every detalil
& Manually created ™ 5.3% tells a story
—
() Turnaround time & Straight-through automation Automation Rate in Time

90 min 100% 0.8
75% 0.6 ANMW\W
- B

25%
0 min

S
—
0%

Week 3 Week 4 Week 5 Week 6 Week 7 Week 3 Week 4 Week 5 Week 6 Week 7 Dec 20,2024  Dec 27,2024 Jan 3, 2025 Jan 10, 2025 Jan 17, 2025

ROSSUM



FIOCCSSINIg I £ULO

® February 18,15:00 CET | 9:00 ET

(‘ (

@", Tomas Gogar &\ Vojtéch Paukner

- CEOQ at Rossum.ai Product Manager at Rossum.ai

ROSSUM

The Agentic Revolution:
How Al Agents Are Transforming
Document Processing in 2025

® February 18, 15:00 CET | 9:00 ET

Register now
Tomas Gogar ¥ Vojtéch Paukner
CEQ at Rossum.ai ” Product Manager at Rossum.ai

ROSSUM

Specialist agents excel |
because they follow clear |
processes and know

when to escalate to

lasg 1inn Aan ™

Examples

Here are some examples of social media banners,
deck slides, and email signatures used across
Rossum’s visual communication.



w CEO at

Banners

Banners

Examples of banners used across social

media for marketing purposes.

Unlock Efficiency:
Streamline Accounts
Payable

oth January 2025, 5pm CET

s Gerald Hines
' CEO at 8Quanta

ROSSUM
(\Webinar}
| Cadn :
"1InNvolce Stl‘eamllne Accounts Llosynn ROSSUM



GTM

Deck

Our deck is more than a presentation—it’s a ROSSUM
cohesive story that embodies our brand’s : s

vision and values. Designed for clarity, Rossum maSter Sllde Ilbrary
engagement, and impact, it seamlessly
integrates visuals, content, and messaging

A suite of slides to support the E2E customer journey

= a - H)SSUM B Documents B Requests € Automation P Extensions .1l Statistics ) Powered by ROSSUM | Book ademo € Help w? .
to captivate audiences and communicate i
ideas effectively. . o l] = v Documeats | mais®
2023-04-23 - Q m Y £  Upload
= Workspace 1 4
. All @ Reviews 16 Postponed 4 In workflow 4 Rejected Confirmed 4 Exports Deleted 4
Every element of the deck is purpose- o ——— S—
d rl Ve n ] fro m ItS C | ea n |a yo Ut to ItS 2023-04-21 ] Status Document name Details DocumentID  Due date Received at
consistent design language. It's a versatile SERE) vcicesamplepdi QM € swms 2072022 2310712022
2 . Workspace 2 H
tool 'th at a d 3 ptS to various nee d S Wh | | e ) e Toreview Invoice_sample.pdf ol 9332/23 23/07/2022 23/07/2022

® To review Invoice_sample.pdf ] 9332/23 23/07/2022 23/07/2022

maintaining a professional and polished
appearance. Wlth Our deCk, We ensure that ~ Workspace 3 @ Confirmed | Invoice_sample. pdf 5 9332/23 23/07/2022 23/07/2022
every presentation leaves a lasting Shwl) mcicesamplepdt @ simuzs 20022 10712022

® To review Invoice_sample.pdf & : 9332/23 23/07/2022 23/07/2022

i m p ress | on v Workspace 3 : ® Rejected Invoice_sample.pdf h 9332/23 23/07/2022 23/07/2022

ROSSUM



GTM

Email
sighatures

Our email signatures are a subtle but
powerful extension of our brand. They
combine professionalism, clarity, and
consistency.

Designed with simplicity in mind, our
signatures include essential contact details
and branding elements that reinforce our
identity. They are clean, modern, and
aligned with our visual style, ensuring that
every communication reflects the
professionalism and reliability of our brand.

ROSSUM

Your feedback is invaluable to us. After testing Rossum Aurora for a couple of
weeks, we would appreciate it if you could provide your insights and suggestions
on how it is working for you.

At Rossum we are dedicated to making this transition as smooth as possible and
ensuring that Rossum Aurora meets your needs.

Thank you for your attention and cooperation.

Best regards,

Katefina Budadova

Hello everyone,

Today's message will be short and sweet because, let’s be real, | need to keep a
few tricks up my sleeve for the Allhands meeting next week ;-)

Huge thanks to all of you for your hard work! At the same time, we recognize that
the best way to show our appreciation is by minimizing those last-minute hectic
surprises . We've already invested time in learning from this experience, and we're
on the lookout for systemic solutions to better prioritize our competing priorities in
a sustainable way.

Thank you all

Tomas Gogar

CEO & Co-Founder
tomas.gogar@rossum.ai
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Rossum’s
partner logo

Our partner logo shares Rossum’s primary
color palette.

ROSSUM

PARTNER

ROSSUM



Partner

Rossum’s
partner logo

We have developed four logo variants to
optimize visibility and consistency on
different background colors. Here’s how to
use them:

1. Light backgrounds: Use the standard
logo variant for light or white
backgrounds to ensure the logo stands
out clearly.

2. Dark backgrounds: Opt for the reverse-
color variant on dark backgrounds to
maintain legibility and impact.

3. Busy or patterned backgrounds, use the
solid background logo variant with a
defining border. This should be very
limited to cases where clarity is
essential.

ROSSUM

ROSSUM

3

PARTNER

SoUM

PARTNER

ROSSUM

PARTNER

ROSSUM

PARTNER




Partner

Rossum's
partner logo
placement

Partner’s should never use their logos on
top of our isolation grid. Both logos should
be centred and scaled proportionally.

ROSSUM

innovation path HOSSUM

Disrupt. Innovate. Aut:

Your strategic partner for end-to-end business process digitalisatit




Partner

Don'ts

Avoid changing, overstepping, in any shape
or form the design of our partner logo. M U M
PARTNER PARTNER

PARTNER R
|= PARTNER

ROSSUM



Thank
VOou!

Questions?

Contact marketing with questions about the Rossum's
brand voice, identity, and usage.

ROSSUM
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